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Community + Culture.
Passion + Purpose.

| am focused on activating
people around things that matter.
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Interfaith Ministries for Greater Houston

)

INTERFAITH
MINISTRIES

FOR GREATER HOUSTON

Interfaith Ministries for Greater Houston is parent organization to the largest
Meals on Wheels operation in the state of Texas and one of the largest in the
country, and the largest refugee resettlement agency in Houston, the city with the

largest refugee population in the world.

As the organization’s first Multimedia and Communications Specialist, | managed
four brands under the general Interfaith Ministries for Greater Houston parent
brand: AniMeals on Wheels, Meals on Wheels, Refugee Services and Interfaith

Relations.

Managed the brand’s online voice through crisis management including Texas

Refugee Ban and November Paris Attacks.

| was also responsible for designing the organization’s first branding guide,
designing marketing collateral, developing engaging content for the month
newsletter and managing website updates. | also served as the project manager
and liaison between the PR company working to rebrand our youth Interfaith

Relations program.



Highlights

Developed and Implemented a social media
campaign around an urgent need for animal food
(in our aniMeals program), resulting in over 10K of
local earned media value, over 500 shares and
10,000+ pounds of food and $500 in cash
donations collected in less than a month. This
organic campaign became IM's most engaging post
in the organization's history, gaining over 200 likes
in 72 hours.

In T1 months, increased the Instagram Audience by
85%, Twitter Audience by 19.25% and Facebook
audience by 31%, the largest digital growth in the
organization's history.

Developed the first IM President/CEO Video
Message 'A Minute with Martin'

I Interfaith Ministries for Greater Houston (Official Page)

Published by Jessika Davidson Yesterday at 8:44am

We need a holiday miracle! Our aniMeals room is empty and we have over
1000 pets to feed! If you would like to help feed the pets of homebound
seniors, drop off wet or dry cat and dog food at our Meals on Wheels
building located at 3202 San Jacinto from 8:30 to 5pm this week.

Spread the word!

5,578 people reached b $24.57 Left
I Y
Like ¥ Comment Share
Adrienne Davis, Andrew Hung, Monica Barash Hoffman and Top Comments *
33 others like this.
226 shares

'M interfaithmin

Interfaith Ministies Meals on Wheels

©QV A

@ 38 likes

interfaithmin Our Volunteer Services Manager Hannah is
interviewing with Channel 13 and giving an update on our
aniMeals on Wheels pet food shortage.

DECEMBER 16, 2015



| want to be the change
agent.

| use the digital voice of the brands | work for to change minds and
amplify impact. Even in our differences, we can educate each other and
unite around our shared beliefs to build a future we all can believe in.



The Montrose Center

The Montrose Center is Houston’s longest established and largest
LGBTQ mental health and community center. It hosts over 18 programs
and 6 brands under its parent name. The center envisions a healthier
society marked by permanent, positive changes in attitudes and

Mﬂ"loe nirose behaviors toward the LGBTQ+ communities, and the ability of all

LGBTQ+ individuals to realize their fullest potential.

Ce n Te r As the organizations Marketing and Communication Manager, | became

a jack of all trades; responsible for organizing the Pride Parade float,

putting together work plans for marketing interns, managing the
center’s primary and youth-centered website, as well as managing

general media relations and digital communications.



Highlights

Secured over 200K of earned media for the organization in less than 6
months, the most in organizational history. Featured in the Atlantic,
Texas Observer, Houston Press, Houstonia, KPRC-2, KTRK-13, KHOU 11
and other outlets.

* Served as the event lead for crisis communication /responses to
Orlando Pulse shooting. Organized press conference between various
religious organizations, Interfaith Ministries for Greater Houston, CAIR-
Houston and the Montrose Center. In conjunction with Legacy Community
Health, served as event lead for the largest community organized

gathering /vigil for the Orlando Pulse Shooting in Houston.

Increased the Montrose Center’s Facebook audience by 24%, Twitter
audience by 13% and Instagram audience by 120% in less than 6

months.

Click the article
clips for the full
story on the
Atlantic’s

Houston, We Have an .
website.

LGBT Problem

The community advocates must unite before they can convince
residents to pass an antidiscrimination measure.

EMILY DERUY  FEB 24,2016 POLITICS
K] snere =

Sowhat happened? A number of factors came into play,
including high turnout among black voters (one of justa
e few demographics where support for gay marriage has

COMMUNITIES not reached 50 percent), an opposition campaign that

successfully employed fear tactics with the message that

the law would allow men to prey on girls in women's

Acity-by-city look at a transforming U.S.
population restrooms, and a weak effort by supporters of the

Read more

proposal to coordinate their message.

“I think there is an awareness in the city now,” says Terri
Burke, the executive director of the ACLU of Texas, which supported the
proposal. “You know, Houston, we have a problem.” While it’s certainly worth
examining what led to the measure’s failure, the more pressing question for
Houston's LGBT community is: How does it move forward? “In the short term,
we're just trying to help people heal,” says Ann Robison, the executive director of
the Montrose Center, a local nonprofit that provides mental-health care to LGBT
patients. “It was traumatizing.”


https://www.theatlantic.com/politics/archive/2016/02/houston-we-have-an-lgbt-problem/470709/
https://www.theatlantic.com/politics/archive/2016/02/houston-we-have-an-lgbt-problem/470709/
https://www.theatlantic.com/politics/archive/2016/02/houston-we-have-an-lgbt-problem/470709/
https://www.theatlantic.com/politics/archive/2016/02/houston-we-have-an-lgbt-problem/470709/

Pulse Shooting Crisis Response

During the pulse shooting, | wanted to create a Houston connection

and make something easily sharable because | knew that COOkie delivery

'T*fT]5‘1iwe;;tfi;>

information would be moving fast during this period. | designed the
Houston skyline with the hashtag that was going viral and

encouraged our audiences to share it. In addition, during the From a strange,
you m'ghtb a th thoUth

. . . Love s |
emotional times, | blogged about how to cope with Orlando, and | Sloveis loye | is loy eek

= SinCe re ly,

also strived to create as many positive posts as possible.

~
ﬁ‘ o The Montrose Center

B 5 minutes into the vigil and the crowd is growing
rapidly.

Our community is amazing Lindsey Elyse
Jen Fusci, Christin I

La Cerda, Shem-
Lindsay Smith, Ga i
y Steuemage! Tabitha Perez and Adam Turetsky

OOW 207

ﬁ Jose Apodaca This vas an awesome event
e 3§ Thanks!
h nter

The Montrose Center

The past 48 hours have been a hard for all of us
Today an anonymous donor sent the center wam
Tiff's Treats cookies and ice cream, and left this
beautiful message. Thank you!

One thing that brings us some peace is that in times
of tragedy. the community does what it does best
love each other

Marion Tolbert Coleman And | keep heanng Lins
voice 35 he didnt Quit saying 8 s ove is ove s
ove 3 ve i kve

Like Repy ©3

Lisa Heath Fisher We're grateful to have you
our community

Lke Repy ©O2

Cynthia Zamarripa Amazing @

Lke Repy ©

Michael Cade So anesome PP

ks Rarke O

%




Pulse Shooting

ropen The Montrose Center

une 13, 2010 - @

Our vigil starts in 90 minutes! We will have #WeAreOrando signs for
attendees. For those of you who cannot make it, but will still like to stand
with us in solidarity, feel free to share this graphic.

We'll see you at 6!

#WEAREORLANDO

# Like W Comment # Share "

QD Fred Reninger and 10 others

10 shares

risis Response

_ The Montrose Center

&
June 12, 2010 @

The LGBT community should do what we do best: love and support each
other.

Houstonians all over the city and summounding areas are organizing to provide
support for those affected by this homific act of hate and teror. Here are
ways you can help and heal:

How you can help the community heal after Orlando -
the Montrose Center

This moming, like many others in the community we woke to horrific news out of
Flonda. A gunman had opened fire... Read More »

# Like W Comment A Share ‘ v
O D Sandra Unland, Fred Reninger and 85 others

28 shares

'.k“ montrosecenter
#% Houston City Hall

Qv A

® thehomiejazz, sylvesterturner and 83 others
montrosecenter Houston stands with Orlando.



Social Media Campaigns- #TodayinLGBTHistory

| was tasked with getting more website traffic to the Montrose
Center’s site. As the sole person responsible for graphic design,
web updates and social mediq, | had to be able to do something
fast and effective, but | also wanted to utilize my opportunity to
educate our audiences. In addition to a weekly blog, | used the
hashtag #TodayinLGBTHistory and researched facts to blog about
on the website daily. | used our social media audiences to drive
traffic to the Montrose Center’s website. Monthly views to the

website grew by 7% over 6 weeks.

[ Montrose Center

May 10, 2016 - @

P The Montrose Center @Montrose_Center - 8 Aug 2018

'* Today in #LGBTHistory: Greg Louganis
wins his 1st Olympic Medal. Find out more
on our site: bit.ly/2azYmig

Today in #LGBTHistory:

“On May 10, 1888, James Chesser and George Burton successfully
obtained a mamiage license in the state of Arkansas. This was the first
known record in the US of where one man was duly mamied to and living
with another.”

Click below for their story.

TODAY IN

Today in LGBT History: May 1oth - the Montrose
Center

The marriage record of Chesser and Burton, dated May 10, 1888. According to a
July 13, 1888 article in Springfieid Daily... Read More »

LONT - —

iy Like W Comment #» Share -

OW 4

2 shares

oQv 0

@ 5 likes

montrosecenter Today in #LGBT history: the repeal of Don't
Ask Don't Tell in 2011. Read about it on our website: http://
bit.ly/2a1RMn6

JuLy 22,2016



Community Engagement and Management

| noticed that our Facebook audience was very opinioned and
often marginalized groups feel silenced. | wanted to use our
audience to build a very strong community on our page. My goal
was to give them a voice, keep them coming to our page, and
have them get involved in the Montrose Center outside of the
digital space (work there, volunteer there, donate, etc.) | created

the “Conversation Time Corner” to start the dialogue.

The Montrose Center

M=y 75 DA

e
May 25, 2016 @

Conversation time: We want to know your thoughts as this cover is lighting
up social media.

Does TIME's cover erase the transgender community’s identity, or does the
universally known gay pride flag help spread awareness and interest?

ar @tima this is a gay pride flag, not a trans pride flag. This is
“erasure and a failure of basic due diligence.

People Are Angry Time Magazine Used The Rainbow
Flag For A Trans Issue

A woman has now recreated Time's cover vath the transgender flag. She told
BuzzFeed News that "it's critical that news outlets get it right™.

# Share

-

Top Comments -

—
I

Tessa Michelle Budd As a trans woman myseH, | honestly like the idea of
the pride flag, all | s== coming from having our own flag is separation from
the LGBT community, shouldn't we be a part of the whale community? It
wiould be much harder to get things accomplished without the support of the
entire community. | do agree that the issue itself is what we nesed to foous
on.

Like - Reply - @1 -
+= The Montrose Center Thanks for your insight, Tessa!
Like - Reply - May 25, 2016 at 5:16pm

May 28, 2018 at 5 08pm

Terry Hudson As a gay man, | am still leaming and did not knowe | am

thankful that the person recreated the comect flag for transgendsr members

of our community. There are no small issues. The small sentence refeming to

bathroom policies was used to defeat the HERO {Houston Equal Rights

Ordinance) last fall in Houston, TX. We nesd to acknowisdge each other. We

do not always agres, but we always stand up for each other.

Like - Reply - @3 - May 26, 2018 at 10:40am

s+ The Montrose Center Thanks for the response, Terry! There's alEys
room for education and opportunities for visibility should be wsed for
education to the masses.

Like - Reply - @1 - May 28, 2016 at 12:57pm

Tim McDaniel If they'd have used the flag, it might help it become mare
knowm.
Like - Reply - @4 - May 25, 2016 at 0:30pm
s+ The Montrose Center Thanks tim! Do you think this was Time's
opportunity to educate those who don't know about the transgender
pride flag? Or do you think it wouldn't have attracted readers at all
since many wouldn't recognize it?
Like - Reply - @1 - May 25, 2018 at 11:12pm
Tim McDaniel | say that the magazine has a built in audience and
50 they should have taken the opportunity and gone with the blus,
pink and white. If everyone relied on existing notoriety, nothing new
would be se=n.

Like - Reply - @2 - May 25, 2015 at 11:18pm

‘ White 3 reply...



Montrose Center Annual Report

Click the cover to view the document

Perhaps the biggest opportunity for small and medium sized . . Méntrose "

organizations to tell their story and amplify impact is through their

ANNUAL @
REPORT @

o

Annual Report. | was tasked with redesigning the organization’s
annual report to becoming more of a narrative than a stats
document. | interviewed clients, designed and wrote the multipage

document with a turn around time of less than 3 months.



https://www.yumpu.com/document/view/55766843/2015-annualreport
https://www.yumpu.com/document/view/55766843/2015-annualreport

| believe in building
brands that make an
Impact.



Houston Museum of African American Culture

HOUSTON MUSEUM of AFRICAN AMERICAN CULTURE

In July of 2017, HMAAC’s CEO John Guess Jr. brought me on as a
consultant to work on some programs and events for the museum.
In August, he offered me a full time job as the Marketing and
Programming Director for the museum. | became the lead project
manager and creative designer for HMAAC'’s new website after

several failed attempts with a design company for a year.

| was also tasked to develop a new digital strategy to help
HMAAC reach beyond Houston and the building it occupies and to

develop programming that engaged a new audience- millennials.



Highlights

* Increased email open rates by 9% through advanced targeting and subject

line testing within 6 weeks of implementing digital strategy.

* Launched biannual new social series “Eat Drink Art” that has brought in over

$4,000 profit in sales.

HMAAC 2016

E NI TH YQUR:

* Developed 2017 HMAAC Spring Lecture Series and coordinated to have A YEARIN REVIEW
Luvvie Ajayi as the keynote speaker; the event grossed over $15,000, the

most successful program /event for the museum in its history.

* Lead design for new hmaac.org website after their website was offline for

13 months.

* New streamlined design of website lead to a 43% increase in tour requests

and a 27% increase in event rental requests.

*  Achieved 89% increase in Instagram audience, 22% Facebook audience

growth and 10% Twitter growth in 9 months.



Developing a 2 year digital strategy

| developed a digital strategy that focused on crafting unique

Houston’s Museum of African American Culture has been around museum experiences online to complement their experiences
in the museum or make them desire to visit the museum.
since 2012 and been active on social media since early 201 3. GOALS:

One thing | didn’t see on their social platforms was curated content HMAAC's audiences will have digital experiences that:
* increase their enjoyment and understanding of art

that spanned arts and culture. There was also no informative * provoke their thoughts and invite them to participate
) . . * provide them with easy access to information
aspect of the museum’s work online. | wrote the current digital e entice them to explore deeper content

* encourage them to purchase products, join memberships/sponsors,

strategy in late 2016 and slowly began introducing 3" party and
9y ! Wy 9 I veing party donate to HMAAC

educational arts and culture content to HMAAC's social media * present an elegant and functional web presence and interface
whatever their device
oL . . . . . social, etc.
art exhibited in the museum and timely discussions on culture. This L )
* minimize any obstacles they may encounter
resulted in a 27% growth in Facebook audience and a 54% DELIVERABLES:
To achieve this, HMAAC will take an approach that is:
growth in Instagram audience in less than 6 months. *  audience-centered and insight-driven

* constantly evaluated and enhanced
* well designed and architected

* distributed across multiple platforms
* open and sharable

* sustainable and scalable



Implementing the digital strategy
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HMAAC @HoustonMAAC - 14 Sep 2016

It's #AskACurator Day! Have any
questions about art, HMAAC,community or
culture? Acting Curator Dominic is here!

é‘ houstonmaac

34 likes 23w

i N - N

houstonmaac What's your motivation
today?

In our Big Thoughts room, we find that
extra boost of motivation from the
hundreds of visitors sharing their culture
and experience with us. The questions
asked have sparked conversation and
created a visual tanestrv of the black

Editorial content in the form of short videos and blog posts became the keystone of
HMAAC's digital communications. Using our own media channels — website, social mediq,
email etc. — we were increasingly able to tell our stories effectively, as well as to
communicate programs through high quality content of lasting value.



Implementing the digital strategy

HMAAC @HoustonMAAC - Apr 3
: April is #NationalPoetryMonth! Today's suggested read is 20 black poets you
should know:

20 Black Poets You Should Know (and Love)

Hope Wabuke is a Southern California-based writer and a contributing
editor at The Root. Follow her on Twitter.

theroot.com

Implementing this new digital strategy offered
new ways to engage with audiences, new ways to
distribute content to reach new audiences and
kicked off a audience growth rate that the
organization hadn’t seen in its 5 year history.
Third party content allowed us to weave
historical content relevant to our culture into the
contemporary art space of the museum.

E Houston Museum of African American Culture

Do you foliow us on Instagram?

0y

We have an exclusive first look at our new exhibition before it opens only in

our Instagram story pags. You'll g=t the first Jook 3t pisces we instalisd

A CONVERSATION BETWEEN THE ART OF
DANNY SIMMONS AND HIS COLLEC TION

|1 Houston Museum of African American Culture

Did you notice today's Google Doodle? To kick off #BlackHistoryMonth, they
featured sculptor Edmenia Lewis, the first female African American sculptor
to achieve intemational acclaim at a time when slavery was legal.

$

| \ ‘. i
EDMONIA LEWIS Wi
o

MISSISSAUGA UJIBWI

SCULPTOR -
nad

Edmonia Lewis: Why Google celebrates her today

She was the first famale African American sculptor to achisve internationa!



The National March for Science

- March for Science @

@ScienceMarchDC

On #NationalComingOutDay , let's discuss

ways to make the field more inclusive for
those in the LGBTQ+ community.

Is STEM leaving the LGBT community behind?

During Pride Month, LGBT scientists at Boston University share their experiences
working in STEM and their take on the field’s diversity.

11:46 AM - 11 Oct 2017

Science Not Silence: The Women Behind the March
The for Science

PANTSUIT

NATION
Podcas]

9 March for Science @

2 @ScienceMarchDC
We marched and now the movement
continues.

Today, on #WorldScienceDay, join us in
advocating for evidence-based policy
solutions and pledge to hold our elected
officials accountable.

It's time to #VoteForScience!

Join the pledge: sciencevote.org

I WiLL:

~ADVOCATE FOR SCIENCE WITHIN MY OWN COMMUNITY.

%SCFERICE

10:09 AM - 10 Nov 2017

This week we talk with Valorie Aquino and Jessika Davidson, two of the women leading March for Science, a global
effort to champion science for the common good. Keeping with the theme, the Golden Pantsuit goes to a NASA
engineer, and as always Cat brings us the most urgent calls to action for the week. Listen and subscribe!

PLAY ON SPOTIFY

In August, | was hired as one of the first three employees as the
Director of Social Media and Engagement in a consulting position.
My main priority is to develop and implement over-arching
campaigns, strategies and tactics to build power, win change,

educate and/or change the public narrative.

Since becoming a part of the team, | have identified and
executed action in moments of opportunity to expose issues,
engage or hold accountable stakeholders. | have also developed
advocacy and event planning toolkits for over 600 satellite
organizations and developed the digital advocacy strategy for

our latest campaign- Vote for Science.



In addition to digital media, | have managed traditional media WATCH: TRANSGENDER HOUSTONIANS RESPOND TO ANTI-HERO
BATHROOM MYTH

Ul bec

relations for the brands I've worked with local, alternative,

regional and national publications and media companies

including Houston Press, the Atlantic, NOS, TLC Media, NPR and

RECENT POSTS

At Pulse Vigil, Speakers

Lﬁ, Urge LGBTQ
Community to Fight
]
i

more. This includes writing press releases, pitching to media

0w

companies, identifying and training organization ambassadors. e Sy

Scenes from the 2017

Hatch Prom at

Numbers on June 1
Veronika Simms, Vito Cammisano, Monica Roberts, Dee Dee Watters, Daniel Williams,

CIfTer H ERO’ fO r medid rep resenTCﬂ'iVGS . Jessika Davidson, and Melissa Murry at The Montrose Center’s discussion on transgender After Pulse: Some Go
media talking points on November 8. | Back In Closet; Others

I’'ve also been requested to speak on panels about working in

media as well as developing workshops such as ‘Talking Points

0




Event Planning and Design

" Currently in charge of planning events for HMAAC,
coordinating event design and visual design as well as gaining

——— media placements for events.

BAR 5 CLUB GUIDE

N ARTS & ENTERTAN ESTLE
TS & ENTERTAY 0N
OLUMNS ARTS

" Major Fundraising Events planned

* Interfaith Ministries Tapestry Gala 2015
* Interfaith Ministries For All Humanity Luncheon 2015
* Interfaith Ministries Best Friends Brunch 2016
e * Montrose Center Hatch Youth Prom 2016
i« g * Montrose Center Decadent Desserts 2016
* Montrose Center Bringing In the Green 2016
* HMAAC Gala 2016
sovstonseuee o HMAAC Eat.Drink.Art. 2016
o1 kDot *  HMAAC Girls Night Out 2017

Interfaith Ministries focuses on reality of diversity in
annual dinner

=t v




Consulting Work

For-profit client
In April 2017, | took over the profiles for 7 local Orangetheory

fitness studios spanning from the Town and Country area to the
Webster area. | develop weekly strategy, create graphics, run
weekly and monthly measurement reports and meet internally with
the agency and Orangetheory Fitness’ owners. The owners were
focused on building an engaging online community. The strategy
was simple; integrate the current studio events with conversation
builders that allow the audience to participate. Also, | determined
that stock photos were not the most engaging visuals as we wanted

our visuals to represent the demographics of the studio members.

~ Orangetheory Fitness - Sugar Land
‘sl Published by Sprout Socisl June 1 at 8:00a

It's Throwback Thursday -
Were you a power walker, jogger or runner when you started? Where are you
at now? Even if it's .1 better or a higher incline you're doing great!! Share your
success in the comments!

§ s

1,083 people reached

il Like B Comment # Share

Oo Brett Potesta, Lonie Cherry-Fowler and 7 others

(%)

Oo Brett Potesta, Lone Cherry-Fowler and 7 others

M1

Top Comments ~
frite & comment

Melissa Carlock Nguyen When | walked in to OrangeTheory | called myseif a
‘runner’....but, nope | was a jogger. | can now run a 7-minute mile, 24-minute 5k,
and ran a 1-hour 58-minute Half Marsthon back in February. All thanks to
CrangeTheory and its wonderful Coaches!!
Like - Reply - Message - @ 2 - June 2 st 12:18pm
m Orangetheory Fitness - Sugar Land Thsat's amazing Melissa! We're
~ glad we've helpad improve your mile and race times!
Like - Reply - @ 1 - Commented on by Jessika Davidson
12:34pm

uns 2 at

Nita Workman could barely light 8 Ib weight throughout workout...now try to
ahways push 20 Ib, Sometimes have to go down to 15-12.5 but hey not giving up!
Like - Reply - Message - ) 3 - June 1 at 7:14pm
Orangetheory Fitness - Sugar Land Thanks for sharing Nita- Don't
give up! We'll be there to support you every step of your fitness journey!
Like - Reply - Com ka Davidson

mented on by Jessika Davidson June 5

Diana Collins | just started and began as 5 walker sfter a couple months | have
graduslty have moved up to jogger/runner. Even though | worked out before to
serobic workouts with cardio high impact with classes, it was not enough.

Like - Reply - Message - @ 3 - June 1 st 11:48pm - Edited

Jennifer Ayres | started as a 3.5mph, 1% power walker when | joinad in
November 2014. | ran four half-marsthons the first four months of this year, all
right around 2h30m!

Like - Reply - Message - @ 2 - June 1 at 7:37pm



Influencer and Media /PR work

: " Orangetheory Fitness Houston-Sawyer Heights shared
| ABC13 Houston’s video

Published by Integrate Agency May5- @

| also work with brand ambassadors, influencers and media to

strategize the best ways to tell the Orangetheory Fitness stories in

Want to know what makeup is fierce enough to last through an
Orangetheory workout? ABC13-Patricia Lopez found out which brands can
take the heat. Check it out!

a way that engages their audiences.

ory Fithess Houston

shed by Jessika Davidsor May 18 at427pm - @

L3 Orangethe

"I'm already feeling more challenged than | had working out solo for the
past few months, and tracking my colors and zones keeps pushing me
through the hour-long classes, making me want to beat my previous
numbers and work even harder."

Thanks Jayme for the awesome review on your blog, The Blonde Sidel

My First Orangetheory Fitness Class
- The Blonde Side

I'm not afraid to admit that I've fallen off the fitness
wagon recently. In large part to my recent knee

surgery (November) and in large part (and full ABC13
disclosure) because I've gotten lazy and continued... May 2

Houston ik Like Page

Z-0

Walgreens, Mac or Wet and Wild? The makeup is on and ABC 13-Patricia Lopez finds
out which brand survives a grueling one-hour workout. http://abc13.com/1943714/

ez
985 people reached Boost Post 713 people reached Boost Post



Integrating video into the editorial strategy

During strategy sessions and reviewing previous measurement
reports, we discovered that video posts with popular
trainers/coaches had the most engagement over Facebook and
Instagram. In the last two months, we’ve integrated a trainer tip
and a personal studio video with the top 5 trainers in Houston. The
engagement on these posts have consistently been our top posts

each week.

| Orangetheory Fitness Webster
Poa Bl Published by Sprout Social [?] - June 7 at 4:13pm - @

Did you know that tomorrow is #NationalBestFriendDay? A workout is
always more fun with a friend! Tomorrow. schedule your workout with a
friend or have a friend sign up for their first FREE class. Don't forget to
share your awesome buddy workout with the hashtag #BurningBuddies so
we can see it!

D=0

ﬁ Heidi Thompson Fallon Stamps Benavides - you in?!
Like - Reply - @ 3 - June 7 at 4:28pm

Chronological ™

“ Katherine Finney Kelsie Doran see you at 9:30
Like - Reply - @ 1 - June 7 at 4:39pm
% View 1 more reply
PZ! Orangetheory Fitness Webster Make sure you take a picture! ]
Like - Reply - Commented on by Jessika Davidson [?! - June 7 at
5:50pm

ﬂ Angela Bryant Evans Cute
Like - Reply - June 7 at 4:45pm

R | Stephanie Robleto awww ilove this!!!
7 Reach More People With Your Video ik Reply - dine 7 sl £51pm
Your video post reached 1,655 people and got 507 Vi seeeg 4nn Roife Kristin Nichole 5 am workout?
your post so more of the people you care about watch ,}',__ Like - Reply - @ 1 - June 7 at 5:28pm
% View 1 more reply

1,655 people reached PE Orangetheory Fitness Webster Have a great workout!
Like - Reply - Commented on by Jessika Davidson (7] - June 7 at
5:51pm

e Shannon Matis Murphy Johnson
B Like - Reply - @ 1 - June 7 at 5:43pm

Joseph Sobczak Awesome
. Like Reply - @ 1 - June 7 at 6:14pm

‘ Write a comment. © B B2



iz\ Jessika Davidson Jefferson
2 June 19, 2018 -  Add Topics

Ad nd C C : N I' ¥Hey ya'll my name is Jessika and I'm new to the Pantsuit Nation team!

VOCdcy d duse ommun’caf’ons C ’enfs I've been a member for quite some time and I'm excited to officially join the
team as the Marketing and Media Coordinator. From my tiny office in
Houston, Texas, I've been lucky enough to work on causes that are
important to me- including LGBTQ equality work as an ally, environmental
justice, African American art and history, food inequality in Black and Latinx

[ ] [

neighborhoods and Women’s empowerment. What | love most about
Pantsuit Nation is its ability to use storytelling to spark change and a shift in
various narratives. When I'm not online, I'm eating tacos (and compiling a
list of the best tacos in Houston), playing with my dog and planning my

upcoming wedding

[Photo Description: A picture of me at the 2016 Pulse Orlando vigil in

Houston Texas, holding a Pride American flag. Photo credit: Eric Edward

Hired by the US’ largest Facebook progressive advocacy group Sehel)

W

on the platform. As the part-time /freelance marketing

coordinator, | managed day-to-day social media growth

strategy on their external facing platforms and worked with

Pantsuit Nation

October 3, 2018 - Q
We're proud to have Piper Perabo's support to GET OUT THE VOTE this
month!

the executive team on a variety of items, including a voter

Our "Hear Me Vote" tees are available for a limited time at
omaze.com/pantsuitnation - 100% of proceeds go to our Get Out The Vote
programs leading up to Election Day.

engagement campaign and an e-commerce campaign in

Perfect for canvassing, phone-banking, walking the dog, and smashing the
patriarchy.

collaboration with Omaze.
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| also stepped in as a co-host of the Pantsuit Nation Podcast

when the Founder wasn’t available.

° daphnemiller617 strong women,
strong countryus

CQa N

610 likes

ON THIS DAY

CENTENNIAI CFEIERDATIAN IN




One Breath Partnership

| Lead the social strategy for a city clean air initiative headed by
the Houston Endowment, Rice University and the Environmental
Defense Fund. This included the development of two campaigns
focused around clean air solutions, #DataDrives and
#CleanUpTCEQ. #DataDrives discussed integrating tech as an
advocacy solution--during the 8 week campaign, we hosted

events in tech/maker spaces, hosted a hack-a-thon, participated

in local festivals and made space for marginalized communities to

share the impact of air pollution on their communities.

5 . One Breath Partnership Houston
DATADRIVES@TXRXLA
i Join us Monday at TX/RX Labs for Data Drives! Jeff
Reichman of January Advisors and Sketch City will

be presenting at our #DataDrives event. RSVP here:
https://bit ly/2DK002N

LIGHTNING TALK © Tog oo | © Add Locaton | # Edt

THE LONG, SLOW
MARCH TO
TIDY DATA
FROM TCEQ

JEFF REICHMAN
JANUARY ADVISORS

“We need to be prepared for the next
Harvey because the likelihood of
OOQ ONE BREATH another Harvey is more, not less.”

ARTNERSHIP [+
/5% ! Ron Sass @

ONE BREATH
PARTNERSHIP

0 One Breath Partnership Houston

<}

Have you seen the Google street view car in your
neighborhood? Stop by our table at Sunday Strests
HTX to learn how Google is collecting vital data to
drive us toward clean air in Houston. #datadrives

© TagPhoto @ Add Location ' Edit
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GenHTX

| was hired by Harris County to lead digital communications a new
youth civic engagement initiative through Harris County.
Developed the campaign name, GenHTX, wrote website copy,
developed communications toolkit and manages day-to-day

social media management and engagement.

| also served as event comms lead- capturing and editing video,
preparing graphics for social media and managing social media
during live events including one large scale voter registration

event

° Gen HTX

"We have a vision of an America that's inclusive and
forward thinking about the challenges we face. That
is why we showed up and will continue showing up
atrecord numbers.”

;@

Read why Young people are the heroes of the
miderms: https://medium.com/@RockTheVote/
young-voters-are-the-heroes-of-2018-3db62b7c4079
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REGSTERTOVOTE  ABOUTUS

nAction Day v Resources  Partners [EESSEREAVER

A Greater Houston Starts With Us.

Our lives. Our future. Our vote:

FOR IMMEDIATE RELEASE - For planning purposes only
Thursday, Oct 25,2018

Chris Valdez, chris@laredostreet. com, 713-894-9112

Jessika Davidson, contact@jessikadavidson.com, 832-273-0281

**+* Media Advisory - Houston ***
Qctober 26th at 10am - Texas Southern University Campus
October 27th at 11am - UH-Downtown Campus

Harris County Youth to Rally Student Vote at
#GenHTX in Action Days

March to Early Vote from Texas Southern University & University of
Houston-Downtown

HOUSTON, TX - This weekend, GenHTX, a coalition young people and groups working to get out
the Harris County youth vote, will host students from across the county to march to the polls
during the last weekend of early voting.

- -
The two free events will begin at Texas Southern University and University of Hﬁ E q% A ux

Houston-Downtown to bring together students, families, faculty, friends and the community in

0af
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31 views

celebration of civic engagement during Texas' early voting period. GenHTX in Action weekend is
made possible through the partnership of KIPP Texas Public Schools, Mi Familia Vota, TEJAS,
Texas Freedom Network, United We Dream, and the partner organizations of GenHTX.



Other work

]ACK HADLEY

BLACE HISTORY MUSELUM

MID-AMERICA ARTS ALLIANCE

Jack Hadley Black History Museum has hired me to work on
the museum'’s first strategic marketing and events plan in its
30+ year history. This plan will incorporate social ads, email
marketing, social media marketing and engagement and a

fundraising communications and events plan.

Served as an as-needed event comms lead-
capturing and editing social video, preparing
graphics for social media and managing social

media during live events in their Houston market.

Hosts marketing workshops for 40+ small and
medium arts organizations in Houston through

Mid America Art’s Alliance’s Engage Program.



Jessika Davidson

contact@jessikadavidson.com
832.273.0281

Jessikadavidson.com



